MASTER OF COMMERCE (M.Com.)

FIRST YEAR SEMESTER-I(CBS)

Abbrevia credits
. . tions Theory/ External Internal Total Minimum Passing Exam Duration Weekly
Subject Code Subject Practical Marks Marks Marks Marks (Hrs.) Hrs.

ME 5

16MCOM101 Managerial Economics T 80 20 100 40 3 6
AFM 5

16MCOM102 Accounting for Managers T 80 20 100 40 3 6
MCA 5

16Mcom103 | Management Concepts and T 80 20 100 40 3 6

Applications

BCS 5

16MCOM104 Business Communication Skills T 80 20 100 40 3 6
TOTAL 20

Total 400 CREDITS

Note: Each Lecture is of 60 minutes.




MASTER OF COMMERCE (M.Com.)
FIRST YEAR SEMESTER-II (CBS)

. .| Theory/ Minimum .
Subject . Abbrevi - External | Internal | Total . Exam Duration | Weekly .
Code Subject ations Practic Marks Marks Marks Passing (Hrs.) Hrs. credits
al Marks
16MCOM105 Quantitative Analysis QA T 80 20 100 40 3 6 5
16MCOM106 Marketing Management MM T 80 20 100 40 3 6 5
16MCOM107 Organizational Behaviour OB T 80 20 100 40 3 6 5
16MCOM108 Strategic Management SM T 80 20 100 40 3 6 5
Total | 400 Total 20
credits

Note: Each Lecture is of 60 minutes.




MASTER OF COMMERCE (M.Com.)
SECOND YEAR SEMESTER-I(CBS)

. Minimum Exam
. . Abbrevia | Theory/ | External Internal Total . . Weekly .
Subject Code Subject tions Practical | Marks Marks Marks Passing Duration Hrs. credits
marks (Hrs.)
16MCOM201 Research Methodology RM T 80 20 100 40 3 6 5
16MCOM202 E-Commerce ECOM T 80 20 100 40 3 6 5
16Mcom203 | Banking & Insurance BIS T 80 20 100 | 40 3 6 5
Services
16MCOM204 Flna_nmal Market & EMS T 80 20 100 20 3 6 5
services
16MCOM205 Cost Accounting CA T 80 20 100 40 3 6 5
Total 500 Total 1 »g
credits

Note: Each Lecture is of 60 minutes.




MASTER OF COMMERCE (M.Com.)
SECOND YEAR SEMESTER-II(CBS)

. Minimum Exam Weekly
. . Abbrevia | Theory / External Internal | Total . . .
Subject Code Subject ) ) Passing Duration | Hrs. credits
tions Practical | Marks Marks Marks marks (Hrs.)
16MCOM206 Financial Management FM T 80 20 100 40 3 6 5
16MCOM207 Income Tax & Auditing ITA T 80 20 100 40 3 6 5
Service Marketing and
16MCOM208 Customer Relationship SMCRM T 80 20 100 40 3 6 5
Management
16MCOM209 International Marketing IM T 80 20 100 40 3 6 5
16MCOM210 Project Work PR P === 100 100 50 3 2
Total | 500 Total 1 55
credits

Note: Each Lecture is of 60 minutes.




